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Outcomes for the Session:

Participants will

• use a variety of strategies to help students become more critical readers and consumers of the news media

• explain and demonstrate a variety of news gathering techniques such as interviewing and web searches

• explain and demonstrate a variety of writing modes including news writing, feature writing, sports writing, and editorial writing

• discuss the ethical guidelines and legal limits that define professional journalism

• develop strategies for motivating, organizing and guiding school newspaper staffs

Overview of Session

Module 1: NEWS REPORTING AND WRITING

Exercise A: Introduction, outcomes & agenda 



  15 min
Exercise B: Reporting for the mass media




  15 min


Exercise C: Methods for gathering information



  30 min

Exercise D: News writing techniques




  30 min
Exercise E: Editing the news





  30 min
2 hours
(Break)

Module 2: SPECIAL KINDS OF WRITING (FEATURES, SPORTS 

AND EDITORIALS)

Exercise A: Feature writing






  20 min

Exercise B: Sports writing






  20 min

Exercise C: Editorial writing





  20 min

Module 3: PHOTOS, GRAPHICS & DESIGN

Exercise A: Photojournalism





  15 min

Exercise B: Newspaper design





  15 min
1.5 hour

(Lunch)

Module 4: LEGAL AND ETHICAL ISSUES

Exercise A: Rights outlined in the First Amendment


  15 min

Exercise B: Key Supreme Court cases




  15 min

Exercise C: Codes of ethics






  15 min

Exercise D:  Publication policies





  15 min
1 hours

(Break)

Module 5:  HOW TO PRODUCE NEWSPAPER AND YEARBOOKS

Exercise A: How to do a self-evaluation




  10 min

Exercise B: How to organize a staff





  10 min

Exercise C: Places to find help





  10 min

Exercise D: Yearbooks






  15 min

Exercise E: Going online






  15 min
1 hour

Total time:
5 hours & 30 minutes

Module 1: NEWS REPORTING AND WRITING
Exercise A: Introduction, Outcomes & Agenda (10 min)
• Presenter’s background & relationship to book’s authors


Jim Patten, former journalism professor at University of Nebraska-Lincoln, recently retired as head of journalism department at Arizona State University


Don Ferguson, former journalism teacher at Lincoln Southeast High School, is currently the owner of an advertising agency in New York 


Brad Wilson, former high school journalism teacher in Texas, and is currently editor of Journalism Education Today, the magazine of the Journalism Education Association

• Overview of Journalism Today

Journalism Today is divided into section sections. The first, “Journalism in a Democracy,” contains an overview of the American news media. Chapter 1 covers the history and development of journalism; Chapter 2 covers the ethical and legal responsibilities of the press.


Sections Two, Three, and Four are “how-to” chapters, with an emphasis on newspapers. The chapters in Section Two cover how to recognize news, gather information for a news story, structure a newspaper staff, andconduct an interview.


Section Three, “Writing and Delivering the News,”  covers news writing techniques. In addition, the five chapters in this section discuss writing headlines, handling quotes, and writing in-depth stories. Chapter 10 covers layout and design.


Section Four focuses on more specialized areas of journalism, specifically features, sports, and editorials.


Section Five, “Other Aspects of Scholastic Journalism,” shifts from a newspaper emphasis to a variety of topics including producing the yearbook, writing for the broadcast media, and public relations. The section also includes a chapter on advertising and finances.


Section Six is devoted to photography, both practical and aesthetic aspects. Unfortunately, the book devotes space to working in a darkroom rather than using digital cameras.


Section Seven concludes the book with a chapter on “The Impact of Technology.” It contains information about desktop publishing and online newspapers.

• Review of ancillary materials

• What will this course do for your students?


They will learn


• Observing and note-taking skills


• Interviewing skills


• Writing techniques


• A sure-fire way to beat writer’s block


• How to be savvier news consumers


• The ethical principles that guide the press, and


• The legal limitations that affect the press.

Exercise B: Reporting for the Mass Media
(English language arts standards: E1a)


Journalism, the effort to gather and report news, is a vital force in our lives and in the life of our communities. The news media (newspapers, magazines, television, radio and computer networks) help people communicate with one another. They give voice to community members who applaud and complain, compliment and criticize, suggest and apologize.


Journalism enables people to maintain an ongoing conversation about who they are and what they want their communities to be. Most high schools give voice to their communities through newspapers, electronic broadcasts or both. Howard K. Smith, a former commentator for ABC News estimated that at least four-fifths of what the average citizen learns about the world “comes filtered through observations of the journalist.” If what Smith said is true, then journalists help shape our perception of reality. They have an enormous responsibility to be truthful, fair and ethical. They must also compete with a great number of distractions.


In this module you will learn how journalists help people determine the important issues and concerns in their communities. You will learn about the different roles and responsibilities journalists exercise and gain insight into how journalists provide a way for all people to be heard and understood.


Activity. Take advantage of the first day of class to give the students an activity that will remind them how important it is to be alert and careful observers. As class begins, review the classroom rules and expectations, and then leave the room. On your way out, hand a sealed envelope to one student near the front and ask the student to open the letter and read its contents once you have left. The letter contains instructions for the students to write a description of you and what has happened in the class so far. You can return in about 10 minutes, collect the papers, and read some of them to the class. If form holds true, you will get a wide variety of responses—height and weight estimates, for example, will typically vary by six inches and a hundred pounds (Warning: this takes a little courage on the instructor’s part).

Brief overview of the media


You might want to spend a week at the beginning of class with an overview of the news media. The key questions here are: “Where do we get our news?” and “How credible or reliable is it?” A useful activity to help answer these questions is to ask students to keep a media diary. The students could keep a careful and detailed diary for a day or perhaps a more general one for a week. They should list every encounter they have with radio, television, newspapers, magazines, CDs, computers, or any other source of information. See handout 1B2 for an example.


Some key points to make about the news media are these:

• Weekly newspapers far outnumber the better-known daily papers

For example, there are about 1,500 daily papers in the U.S. (mainly based in large towns and cities). By contrast, there are more than 7,000 weekly papers (in small towns and villages). Thus, most people get their local news from a newspaper, the closer to home the better.  (See handout 1B3 for a humorous comparison of the nation’s largest papers.)

• Despite predictions of doom, newspapers continue to thrive. They were supposed to go away when TV came out, then again when cable came out, and finally, when the Internet grew. But newspapers, unlike dinosaurs, are still with us. Newspapers remain one of the most profitable industires and continue to capture the largest share of the U.S. advertising dollar, edging out broadcast televisiion 21.5% to 18.6%.

• Although there is some evidence that fewer of the nation’s adults read a newspaper (down from 78% in 1970 to 61% for men and just 53% for women in 1999), a recent survey showed that 75% of people between the ages of 16 & 29 read a paper at least once a week.

• Radio is also doing quite well, thank you very much, primarily due to news and talk shows such as the Rush Limbaugh show.

• People are often turning now to the Internet for breaking news—a function radio and TV used to perform. Some people predict the newspaper of the future may be read to you. Here’s how it might work:


Instead of hearing that familiar early-morning “plop” of the paper hitting your front porch, you will turn on your computer newspaper just like switching on the coffee pot. An electronic voice will dispense stories about the latest events, guided by a program that selects the type of news you want. You’ll even get to choose the kind of voice you want to hear.

Comparison of tabloids w/legitimate press


A national survey in Parade magazine suggests that Americans may need and depend on the news but have serious misgivings about the reporters who present it. The strong feelings expressed in the survey reflect “a general antipathy toward bigness—big government, big business, big media,” says David Lawrence Jr., publisher of The Miami Herald. (As a discussion starter, ask students the questions in handout 1B4 and then give them the answers.)


A large majority of those who took the survey—80%—said that the press was crucial to the functioning of a free society. And 71% said the news was useful in helping them make practical decisions in their lives, especially in such matters as investing, voting, health and education.


When it comes to trust, however, only 2% said they had confidence in newspaper reporters, and just 5% said they totally trusted TV news anchors. Meanwhile 22% said they believed all of what a minister, priest or rabbi had to say, (By the way, the president got 4% and members of Congress just 3% in the trust ratings).


One way of dramatizing for students the basis for trust in the press is to compare tabloid news with legitimate news. The tabloid newspapers are certainly familiar to anyone who has ever stood in the checkout line at a grocery store. Papers such as the National Enquirer (read by 22 million Americans a week), the Weekly World News, and others provide entertaining, outrageous and bizarre stories that carry the appearance, at least, of being real news. (For fun, show students the handout 1B5 with the front pages of the Ancient Enquirer and the Polite Enquirer.)


The tabloids are famous for hilarious headlines such as “Missing baby boy found in watermelon” or “Headless body found in topless bar.”  They are equally famous for expensive lawsuits. Carol Burnett, for example, won $1.6 million after the Enquirer reported that she was drunk in public and Clint Eastwood received $150,000 in court after the Enquirer published a fictitious interview.


One key difference between the tabloids and the mainstream press is that the tabloids pay for stories; the real press does not. Gennifer Flowers, for example, took $50,000 for a story about Bill Clinton and then practically nothing in her story checked out. The tabloids are especially eager for photos they can sometimes buy from orderlies and other hospital workers who might happen to see a celebrity come in for treatment.


Another difference is that while the tabloids may base their story on a few grains of truth, they take great liberties: twisting, exaggerating and inventing. Handout 1B6 provides a good example of a typical tabloid story. Have the students read the story and make a list of differences they can find between this story and a genuine news story.

Roles and responsibilities of journalists


Put as simply as possible, the roles of a newspaper are these:

• Inform the public.

A newspaper is what its name implies: “news on paper.” It keeps its readers up-to-date on the events that affect their lives—whether it’s news from home or from around the world.

• Protect the public.

Protecting the rights of citizens is one of a newspaper’s most challenging responsibilities. It acts as a watchdog to protect the public from wrongdoing in government and business.

• Influence opinion.

Those in charge of a newspaper have opinions just like everyone else. They share those opinions on the editorial pages. Most newspapers allow others, including readers, to express their opinions as well.

• Entertain the public.

By printing the comics, crossword puzzles, feature stories, columns, and movie reviews, newspapers entertain us. These and other forms of newspaper entertainment add a lighter touch to accounts of daily events.

Recognizing news

(Journalism Today, Chap. 3 Deciding What Is News)


The first task of a beginning journalist is to learn to recognize news. The most famous definition of news is perhaps this one from New York Sun editor John Bogart: “When a dog bites a man, that is not news, but when a man bites a dog, that is news.” Bogart’s point is that news represents anything out of the ordinary. As another editor once put it, news is anything that makes the reader go, “Oh, wow.”


Ask students to list on the board the various times their names and the names of their family members have appeared in the paper. They will probably suggest, among other things, birth, death, marriage, crimes, honor roll, sports, accomplishments, fire calls, engagements, graduations, and many others. Each item represents news in the sense that the event is somehow different from the normal course of affairs.


A good activity designed to get students to be news-hounds is handout 1B7, the News Scavenger Hunt. Give the students a sheet of 20 questions about news in their school and community. Have the students work in pairs and challenge them to seek out the answers to the questions. (This exercise also makes a nice introduction to a future topic, news sources.) Once the students return, ask several groups to compare their answers. If there are discrepancies, how can the problem be resolved? Often, the students will discover that some of their sources gave them, unknowingly, wrong or mistaken answers. What does this tell the students about the challenge of being completely accurate?

(Note the News Arithmetic graphic on p. 67)

Elements of news


People, events and information that are newsworthy share common, identifiable characteristics. Not all characteristics are present in every news story, but every item that is newsworthy will have one of more of these elements: timeliness, prominence, proximity, conflict, impact and human interest.


Ask students to find an article from the day’s paper that reflects each of those elements. Then ask students to find stories they think do not fit any of these news elements. Add elements to the list to fit these stories (for example, finances or discoveries).

Exercise C: Methods for gathering information

Interviews

(Journalism Today, Chap. 5
Making The Interview Work)

(English language arts standards: E3a.1-5)


How important is the skill of interviewing to a reporter? “Fundamental,”  says ABC Nightline host Ted Koppel. “Critical,” says Joel Brinkley of the New York Times, who adds, “There are no star reporters in America who are not good interviewers.” Los Angeles Times reporter Bill Endicott says interviewing is “the most important thing reporters do. What we do is essentially dependent on talking to other people.” 


Interviewing is the heart and soul of reporting. An interview is a formal conversation between a reporter and a source. If a reporter cannot interview effectively, the finished product lacks the human element, the quotations and personal interpretations that bring news stories and features to life. People like to hear and read what authorities have to say, and they like to know people’s reactions to issues and situations.


Help students distinguish primary and secondary sources. A primary source is a person who has information that is essential to the story. Every story should have at least one primary source, and some will have several. Secondary sources are people or documents that add information, perspective and interpretation to a story but are not vital. Books, surveys, budgets, minutes of meetings and data gathered from the Internet are examples of secondary sources.


Here are a few tips for successful interviews:

1. Use silence to draw out the subject

2. Focus on one issue at a time

3. Ask open-ended questions

4. Keep your questions short. Be naive. (A great question is, “No, 


really?” when someone tells you something surprising)

5. Build to a point

6. Be tough

7. Be honest

8. Check your hearing (i.e., “Did I hear you say . . .?”)

Taking notes

Many reporters nowadays use tape recorders when they conduct an interview. This gives the source confidence that the reporter is striving for accuracy, but it’s no substitute for taking notes (machines, after all, can malfunction). Most reporters develop their own system of shorthand to help take notes as quickly and accurately as possible. See handout 1C4 for a few tips on better note-taking.

Observations


(See the section on feature writing for suggestions on how to make good observations.)
Attending meetings and speeches

(English language arts standards: E3b.1-9, E3e.1-3)


A rather common news “event” is the speech. Often, schools will host guest speakers for class sessions or assemblies. Ask students to cover such appearances and write a story based on the speech. A different but related news event is the meeting. Assign each student in the class to attend the next meeting of a campus club or organization. Again, the student’s responsibility is to write a story based on what happens in the meeting.

Polls and surveys


“Public opinion is the news,” says a pollster for Gallup, the world’s largest polling organization. At times, polls and surveys are the closest thing we have to direct democracy because they allow us to put our finger on the pulse of the country’s citizens. Polls are often used prior to elections to give voters a sense of how different candidates are doing. But what other information can polling be used to gather?


IKEA, the huge furniture retailer, conducted a poll of college students to develop these unlikely findings:

• Students who bring stuffed animals to campus are more likely to make the dean’s list

• Students who have white blankets are more likely to gain weight while those who have pink blankets are less likely to get depressed.

• Girls who have sofas in their dorm rooms are more likely to study; boys with sofas study less.


Activities. Here’s a quick poll you can use to get students started. Ask each student to create a question on a topic of general interest. For example, “What is the right age to begin dating?” or “Do women make better drivers than men?”  Students then ask the question of ten people in the hall and record their responses. You may also want to divide the students into small groups; each group develops a 10-question survey that can be distributed and then tabulated.

Web-based reporting

(English language arts standards: E1b.5)


Journalists begin by asking questions and chasing after the answers. These days, journalists tap into the power of computers for more than just word processing. They make computers work as reporting tools. See handout 1C11 for an activity.

Exercise D: News writing techniques

Writing the lead

(Journalism Today, Chap. 6
Writing News Story Leads)

(English language arts standards: E2a.1 & E2a.2)


Begin your discussion of news writing with a consideration of the different kinds of newspaper readers. For the sake of argument, we can identify three: the 30-second reader, the 3-minute reader, and the 30-minute reader. All of us fall into each of these categories at one time or another.


The 30-second reader is in a rush, possibly grabbing a quick look at the paper while eating a donut and rushing out the door to school or work. This reader has time only to scan a few headlines and glance at a few pictures. 


The 3-minute reader is also in a rush, though she may have time enough to sit down while she looks at the paper. This reader does all the things that the 30-second reader does, plus she reads the beginning paragraphs (the leads) of a few interesting stories.


Finally, the 30-minute reader (get a life!) finds time enough to do everything our first two readers did plus actually read a few stories from beginning to end. This is where the importance of inverted pyramid writing (a topic we will cover soon) comes to the fore.


The main point for new journalists to understand is that newspapers are part of a throwaway, fast-food culture. They are meant to be sampled quickly and then discarded (as the saying goes, nothing is staler than yesterday’s news). News writers must prioritize the story for readers—finding the heart of the story, and presenting that as clearly and concisely as possible.


Although the lead is usually just one sentence long (it’s the first sentence of the story), it is nearly always the most difficult to write. That’s because the writer is trying to compress the most important elements of the story into a single sentence. “Hey reader,” the writer should be thinking, “I’ve got something you should read. Briefly, it’s this. And here’s why it’s important.”


The lead tells the story in a nutshell. The writer tries to answer most of the key questions: who, what, when, where, why, and how, as quickly and succinctly as possible. On the other hand, writers should avoid including these in a lead:


Names (unless they’re familiar to most readers)


Elaborating details


Specific numbers (rounded figures are OK)


Once students have mastered the basics of lead writing, they can stretch their wings by trying to give their leads a twist or make them more clever with a little word play. For example:


Two robbers, one armed with a small-caliber automatic pistol, had it their way at a Burger King restaurant early Sunday morning.

or


Slowly, slowly, 2.54 centimeters by 2.54 centimeters, the United States is inching toward formal adoption of the metric system.

or


The U.S. Military Academy discovered today that it has been easier to tailor its uniforms than its attitudes to the admission of women cadets.

Using the inverted pyramid formula

(Journalism Today, Chap. 7
Writing News Stories and Headlines, esp. p. 152-169)

(English language arts standards: E2a.3, E2a.4, E2a.5, E2d.1-7, E7b.1-6)


The way a newspaper story is organized is very important. In keeping with the principle of prioritizing information, writers present one fact after another in descending order. In other words, they make decisions about which facts are most important and which are least important.


To help remember this principle, journalists use the metaphor of the “inverted pyramid.” This upside-down pyramid means that the main points are presented first (important to a reader in a hurry). Less important facts follow. Finally, the story ends with the least important facts.


The net result of this strategy is that readers can quit reading at any point and know that they have not missed anything important. Stories are also easier to cut—remember that the reporter never knows just how much room will be available in the paper for the story.

Using quotations

(Journalism Today, Chap. 8
Handling Quotes Fairly and Accurately)


Quotations are the exact words spoken by a source. The words are placed in quotation marks, and the name of the source is given. Quotations can be used to provide the reader with descriptive accounts or explanations of what happened, as in a news story about an airplane explosion or in the summary of a basketball game. They are also used to pull the reader deeper into a story, to capture the source’s feelings and emotions.


Reporters use quotations to put people’s interpretations and opinions into their stories. Statements of fact or general, common knowledge can be made without using quotations—for example, July 4 is Independence Day, there are seven days in a week, and George Washington was the first president of the United States. Use this simple guideline to help determine whether a quotation is necessary. If a source expresses an opinion, use a quotation. If the source recites facts, simply state the facts.


(As a follow-up, use Handout 1C13 to check back with a source about the accuracy of the story and the conduct of the reporter.)

Style and the AP Stylebook


A stylebook is a handbook for writers and editors. All newspapers, radio and television stations have individual sets of rules and guidelines they use in writing and scripting news stories. These rules are like a constitution; they are the governing principles for the writing conventions used in that newsroom.


Consistent style is one way to create and maintain the overall image of a publication. Readers like consistency. They pick up the same newspaper every day because they like being able to turn to the same page or section to find the comics or the sports.  Reporters, too, like consistency. If there is a rule for the way a person should be addressed in a story, for example, the reporter doesn’t have to waste time researching how to write each name.


Most large news organizations, such as the Washington Post and CNN, have their own in-house style guides. The most widely used stylebook,however, is the one published by the Associated Press. “It’s the first book we reach for when we have style questions,” notes writer Shawn Moynihan, “and the last word.” The AP Stylebook celebrates its 50th anniversary this year.


Schools may choose to use something geared to their particular issues, such as the Columbia Scholastic Press Association Stylebook, as their general reference manual.

Using bias-free language


In today’s multicultural world, reporters must use bias-free language that does not offend individuals or groups. This inclusive language treats individuals of different genders, races, cultures and abilities equally. It avoids offending or alienating members of the audience. 


When women’s rights supporters first raised the issue of equal treatment in the 1960s, for example, journalists agreed that men and women had the right to be addressed in the same way. That led to a discussion of courtesy titles. Traditionally, men had been identified by first and last name, and married women by their husbands’ names: Jerry Wall, Mrs. Jerry Wall, Mr. and Mrs. Jerry Wall. Single women were identified as Miss: Miss Anna Jennings.


Most publications solved this dilemma by simply eliminating courtesy titles and using first names for both men and women, thus: Jerry and Tammie Wall. Since then, journalists have worked to develop bias-free language in many other areas including disabilities, race, and sexual orientation. (See handout 1D9 on inclusive language.)

Exercise E: Editing the news

Editing for style and length

(Journalism Today, Chap. 7
Writing News Stories and Headlines, esp. p. 176-184)

(English language arts standards: E1b.5, E4a.1-6, E4b.1-7)


Copyediting is a difficult job, primarily because the editor seeks to preserve the writer’s intent and, if possible, her stylistic tendencies. On the other hand, the editor wants to help the writer be more effective by making sure the story is both accurate and conforms to the rules of news writing style.


Included are several handouts that represent copyediting exercises. For example, handout 1E1 asks students to think of one short word to use in place of two or three words. 1E2 asks them to cut a story by about 50%. 1E3 asks them to find the biases, inaccuracies, and mistakes in a story. 1E4 asks them to edit a story written in non-journalistic style for a weekly newspaper.

Headline writing

(Journalism Today, Chap. 7, Writing News Stories and Headlines, esp. p. 170-175)


A savvy editor once gave a writer this advice: if you have 10 days to create a story, spend nine of them working on the headline. The editor meant that the headline is crucial, because it both summarizes and advertises the story. Too often, headline writers choose a “ho hum” headline, thus burying the story on the page instead of saying “Please read me!” The challenge becomes how to write a headline that both tells and sells.


Here are some headline writing tips:

1. Include an action verb in every headline

2. Avoid forms of the verb “to be”

3. Use present tense for past events

4. Use an infinitive for future events 

5. Use short, positive words

6. Use a comma for “and”

7. Use a semicolon for a period

8. Omit articles (a, an, the)

9. Avoid use of negatives

10. Capitalize the first word of a headline and all proper nouns

Cutline writing


Writing the caption for a picture (the cutline) is supposed to be the photographer’s job, but things don’t always work out that way. Often, the job falls to an editor, or even a page designer who is hurrying to finish a page for the printer.


Cutlines may be several sentences long or as brief as three or four words. No matter who writes the caption, however, it is the photographer’s duty to provide the necessary information. An error in a caption undermines the credibility of the whole paper.


The first few words of a cutline function as the headline of a story does—they have to arouse the interest of the reader. Depending on the publication’s style, the introductory word or phrase may be set in bold type or all capitals and possibly be separated from what follows by a colon or a thin dark line.


Good cutlines, like good leads, answer the 5W’s and an H in describing the photo. But the cutline should not state the obvious, such as “Mr. Smith smiles for the camera while Mr. Jones looks on.” Why is Mr. Smith smiling? Why is Mr. Jones there? The cutline should provide answers to those questions. 


One more key point: cutlines should be written in present tense. The action in the photograph is, after all, frozen in time. Using the past tense tends to reduce the immediacy of the photograph.

Module 2: SPECIAL KINDS OF WRITING (FEATURES, SPORTS  AND EDITORIALS)

Exercise A: Feature writing

(Journalism Today, Chap. 11
Writing Feature Stories)

(English language arts standards: E1c.1, E1c.2, E1c.3, E1c.4)


Defining a feature is almost as difficult as defining news. As Richard Cheverton, an editor at the Orange County Register says, “You can nail down a news, or sports, or business story—but grabbing a feature is like wrestling a squid; it’ll soon depart in a cloud of ink. 


But there is a way to get a firm hold on what is required of a feature writer. Perhaps you should think of a feature as a news story written like a piece of short fiction. As a writer, you must combine the rigors of actual reporting with the creative freedom of short story writing. The feature story’s form must be more fluid; therefore, the inverted pyramid style must be sacrificed so that the story can have a distinct beginning, middle and end. The readers won’t be able to scan a few paragraphs; they will have to read the entire story to understand it.


To help students find feature story ideas, remind them of E. B. White’s advice: “Don’t write about man, write about a man.” In other words, localize and personalize your stories. Tell stories through the experiences of individuals in your school community. Although feature stories can be about things, the strongest are  always about people. Would you rather read  about a baseball card collection or about a baseball card collector and the lengths he went to obtain that Mickey Mantle rookie card?


Activity. A good way to have students sharpen their observational skills (and descriptive talent) is to ask them to “hang out” in some public place for an hour. They should record in a notebook as many of their observations as possible and then write a feature story about what they saw. One of the great champions of this technique is well-known writer Gay Talese who once wrote about the research he did among nude sunbathers at a private beach (yes, he went without clothes himself). 


Fast food restaurants, shopping malls and urban parks make great vantage points. Here is the way one feature story begins (written by a young woman who was curious about her boyfriend’s favorite restaurant):


“I’ve only gone there for the buffalo wings,” I could hear my boyfriend claiming. “Yeah, right,” I thought to myself as a very blonde, very petite girl dressed in tiny, bright orange shorts and a skintight white tanktop stands in 20-degree Nebraska weather, holding the door open for my friend Andrea and me. Despite the girl’s lack of winter clothes, she smiled a perky smile and said, “Welcome to Hooter’s.”


Another intriguing possibility is the first-person account. Ask students to read and discuss a story called “Fear mixed with the thrill of victory,”, (handout 2A1) written by a young woman who decided to give hydro-racing a try.

Exercise B: Sports writing

(Journalism Today, Chap. 12
Writing Sports Stories)


Robin Cook pores over the latest statistics. She looks at the starting lineup. She examines the key match ups. Is she a coach preparing for a game? Not quite. Cook is a sportswriter, and just like any coach, she’s concerned with every aspect of the next contest. 


Athletes will tell you that games are won or lost in practice. Sportswriters will tell you that the great stories are made by doing their research before a game. In sports writing, backgrounding means finding out information about the sport, the team, the coaches, the events, and the issues you’ll be covering.


Activity. To help students contextualize their sports stories, ask them to describe the conference or league your school participates in. They should be able to list all the schools and their mascots. If your school doesn’t belong to a conference, use a professional sports league in soccer, baseball or basketball, or even a college sports league. The fun can be discovering the Cal State Banana Slugs, the Pittsburg (Kansas) Gorillas, or the Richmond (Va) Spiders.

• Sports Jargon


If you’ve ever been thrown a curve, driven up the wall or played the field, you can chalk it up to the world of sports.


“Sports metaphors are everywhere; they permeate all walks of life,” said Robert Palmatier, a linguistics professor who compiled a dictionary of 1,700 sports metaphors.


The sport with the most metaphors is boxing, which can be traced to classical Greece, Palmatier said. Baseball comes in second, with racing —horse, car and foot—in third.


“You make a pit stop, spin your wheels or maybe you win by a nose,” he said.

Exercise C: Editorial writing

(Journalism Today, Chap. 13
Writing for the Editorial Page)

(English language arts standards: E1c.1-4, E1c.6 & E1c.7, E2e.1-9)


Pulitzer-Prize winning editorial writer Vermont Royster once wrote that “the editorial page of the paper should begin where the rest of the paper leaves off.” What Royster meant is that on the editorial page, the reader finds ideas about the things reported elsewhere in the paper. The key word here is ideas. An editorial is an article that states the newspaper’s ideas on an issue.


Because editorials state the newspaper’s position on controversial issues, many high school papers have an editorial board. The board, which usually consists of top editors, decides on a position for each editorial. One student is then selected to research and write the actual article. Editorials are usually unsigned, because they represent the newspaper’s opinion, not the writer’s.


Editorials can explain, evaluate, persuade, criticize, praise, and suggest, among just about any other verb you can imagine. They are generally organized around these four steps:

1. State the subject and your position

2. Discuss opposing points of view

3. Prove your position with supporting details.

4. Draw a conclusion.

Note that these parts do not have a set order. The editorial, for example, may begin with the conclusion. Often the steps are woven together. No matter how the steps are taken, however, the key is to make the editorial both logical and compelling.

• Cartoons


Editorial cartoons can be a powerful means of expression. They can grab the attention of readers in a single glance. More importantly, they can reinforce editorial messages. But beware. One study reported in Journalism Quarterly that an overwhelming number of nationally syndicated cartoons failed to get their message across. The interpretations most readers offered were not at all what the cartoonist had intended. Therefore, your goal in drawing or selecting editorial cartoons is to make sure that your readers get the message.

Module 3: PHOTOS, GRAPHICS & DESIGN

Exercise A: Photojournalism

(Journalism Today, Chaps. 18 & 19
Taking and Using Effective Photographs, and Understanding Technical Aspects of Photography)


An old joke holds that the most important piece of equipment in a car is the nut behind the wheel. Similarly, the most important element in photography is the person holding the camera. Think of making, not taking, photos. Don’t just aim. Start with an idea.


“A good photo is like a well-written story,” says Tim Harrower, design specialist for the Portland Oregonian. “It’s easy to read. It presents information that’s free of clutter and distractions.” To do that, the photo must be sharply focused and clearly composed, so that its most important elements stand out instantly.

• Composition


Composition means the arrangement of elements in the photograph (subject, foreground, background and so on). Experienced photographers keep the subject area simple. They check for distracting backgrounds in the viewfinder. They move up close to the subject or use a telephoto lens to get a tight shot where the subject fills the picture area. And they follow the rules of composition. “A photograph is not an accident—it is a concept,” said Ansel Adams, one of the finest U.S. photographers. Here are some key composition concepts:

1) Fill the frame. Photographs must be bold and simple. Make sure the subject fills the frame, or picture area. Don’t leave empty space in or around the center of interest. The easiest way to accomplish this is simply to move closer to the subject until it fills the frame.

2) Watch the background. Sometimes the background is an essential part of the photo and can be used to place the person being photographed in context. At other times, the background is distracting and needs to be eliminated (poles or trees, for example, that seem to be sprouting from the subject’s head). Avoid asking the subject to move. Moving people around sometimes makes the resulting photo seem staged. Therefore, as the photographer, try to move yourself in such a way as to minimize the background.

3) Observe the rule of thirds. Imagine drawing a tic-tac-toe grid over your viewfinder. Many professional photographers do this by dividing the image area into thirds, both vertically and horizontally, with imaginary lines. Then they try to position the subject at the intersection of any two of those lines. This method gets the subject out of the center of the photograph and creates dynamic tension. The rule of thirds is especially useful when the horizon is visible in your photograph. Put the horizon one-third or two-thirds of the way down from the top. Putting the horizon in the middle indelibly marks the photo as an amateur snapshot.

4) Use leading lines. The human eye tends to follow a line wherever it leads. That’s why experienced photographers use lines to help compose a photo. The lines might be streets, fences or any kind of diagonal lines. These leading lines draw the viewer’s eye into the photograph.

5) Frame the photograph. You can give your photos a three-dimensional feel by framing the photograph with a branch, a tree or any other object in the foreground. Place one of these objects in the corner of the photo. It won’t call attention to itself, but it will help put a photographic frame around the true subject.

Exercise B: : Newspaper design

(Journalism Today, Chap. 10
Design and Layout)

(English language arts standards: E7a.1-2)


Do you resemble your parents? You almost certainly do. But do you like the same things they do? Probably not. Your taste in food, clothing and entertainment reflects the relentless pace of change that sweeps all of us along. And those changes cause us to have different opinions than previous generations about what is appealing or appetizing.


Your grandparents, for example, probably read newspapers that were heavy on content and light on visual appeal. Those papers contained long, gray columns of type that looked like pillars in front of a bank. Today, we’re different. We collect information in a dazzling variety of ways. For the most part, we don’t care for long, gray columns of type anymore. Instead, we want newspapers that are snappy, inviting, easy to grasp and instantly informative.


What makes a paper look up-do-date? For starters, a modern newspaper uses entry points, modular design, infographics, story packages and color.

• Entry points are visual elements that draw a reader into the page. They include such obvious attention-grabbing elements as photos, headlines and art work. They also include subheads, maps, charts, graphs, icons, bylines, boxes, screens and many more graphic devices. A typical USA TODAY front page may have as many as 40 different entry points.

• Modular design. In a modular design, all stories are neatly arranged in rectangular shapes. Everything that belongs to a story—its headline, the copy, and related photos or art work—is printed as a mod (short for module). When a newspaper page consists of several different mods, it’s easy for readers to find a story and any related sidebars or photos.

• Infographics. Infographics is short for informational graphics. Papers don’t just report the news anymore, they illustrate it—with charts, maps, diagrams, quotations and factual sidebars that make information visual and easy to grasp. See Handout 4C4 for examples of infographics. Activity: Use almanacs, polls, or other statistical information to give students raw data for an infographic. Or let them do their own research.

• Story packages. The copy and its visual treatment are called a story package, and typically involves plenty of teamwork. For example, a reporter, photographer and graphic artist might work together as a team to create a story package consisting of a story with several subheads, a pulled quote, photos and a special headline treatment designed by the graphic artist.
• Color. Nothing makes a newspaper look more modern than color. If your paper has a large budget, you may already be publishing full-color photos on the front page. Papers with smaller budgets can sometimes afford single-color treatments in lines, bars and graphics. But even the smallest budget can achieve the same effects by using a variety of grays. Computer software makes it easy to print screens and tints.

Module 4  LEGAL AND ETHICAL ISSUES

(Journalism Today, Chap. 2: Meeting Ethical & Legal Responsibilities)

Exercise A: Rights outlined in the First Amendment


A free press is the foundation of a free society. Journalists in the United States enjoy an unparalleled degree of protection from governmental influence or interference thanks to the First Amendment which guarantees a free press and free speech. Under the guaranteed freedoms of the First Amendment, however, the Supreme Court still recognizes a few categories of speech that are not protected. The following are some of those categories:

• Obscenity. Obscenity refers to material that offends local community standards and lacks any serious artistic purpose. In some communities, movies, books, posters and even songs have been judged to be obscene.

• Fighting words. So-called fighting words are usually racial, ethnic, gender or religious insults. Because such words can cause fights, school officials are permitted to ban them from campuses. By the same reasoning, some schools outlaw certain kinds of clothing that might be, for example, gang-related.

• Invasion of privacy. The Supreme Court has consistently supported certain protections for private information. In school, for example, this means that a student’s medical and academic records are kept confidential.

• Copyright violations. A copyright gives a person exclusive rights to something he or she has written or otherwise created. Any kind of plagiarism, such as a reporter’s copying a paragraph from Time without citing a source, is a violation of copyright law.

• Libel. Libel occurs when false information that damages someone’s reputation is printed or broadcast. Libel is considered more serious than slander (a spoken falsehood) because it is more permanent and thus can have long-lasting effects.

• Disruption. Stories which call for illegal or disruptive activities can be regulated. If a student editorial called on students to boycott their classes for a day, the students responsible for the editorial might be subject to disciplinary action.

Exercise B: Key Supreme Court cases


Over the past 40 years, three key Supreme Court cases have established some legal boundaries for student expression and student publications. Those  cases are as follows:


1) Tinker v. Des Moines. In 1965 three students in Des Moines decided they would wear black armbands during the Christmas season to protest the Vietnam War. The principal suspended the students, citing a policy designed to prevent disruption. But the Supreme Court ruled 7-2 in the students’ favor. In the majority opinion, Justice Abe Fortas wrote, “It can hardly be argued that either students or teachers shed their constitutional rights to freedom of speech or expression at the school house gate.”


2) In 1983 the Court took up the case of Matthew Fraser who delivered a rather lewd speech nominating another student for president of the student body in his high school near Tacoma, Washington. School officials suspended Fraser for two days for violating the school’s disruptive conduct rule. This time, the Court ruled in favor of the school, stating that “schools, as instruments of the state, may determine that the essential lessons of civil, mature conduct cannot be conveyed in a school that tolerates lewd, indecent, or offensive speech.”


Those two cases, and several others, set the stage for the major decision regarding school publications, Hazelwood School District v. Kuhlmeier.

3) In May 1983 students at Hazelwood East High School near St. Louis were shocked when their school paper, The Spectrum, came back from the printer with the middle two pages missing. The students learned that a substitute teacher had shown page proofs of the paper to Principal Robert Reynolds for approval. After reviewing the paper, Reynolds told the sub that he objected to two articles.


The student editor, Cathy Kuhlmeier, and members of her staff sued the administration. Five years later the Supreme Court ruled against the students. By a 5-3 majority vote, the court decided that because the student newspaper at Hazelwood was not a “forum for public expression,” it could be censored. With this ruling, it became apparent that school administrators could tighten the control they have over what students can and cannot publish.

Exercise C: Codes of ethics


Just like everybody else, journalists are faced with ethical questions every day. Should a reporter promise a source confidentiality (a promise of secrecy for restricted information)? If a reporter knows the police are searching for the very same robber who is telling her how burglars case a house before breaking in, can she go back on a promise of secrecy? Should she have made the promise in the first place? Should a photographer stage a picture? After all, having a person fake some tears might be an easy way to capture that award-winning shot.


Unlike other aspects of journalism, ethics is not something that comes with a list of how-to’s. Your parents and teachers can advise you on how to respond in certain situations, but then it’s up to you. You will have to evaluate each situation, search your conscience and then decide how to act. We can, however, give you some guidelines that most professional journalists try to live by.


One of the most widely used and respected sets of guidelines for professional journalists is the Code of Ethics developed by the Society of Professional Journalists (also called Sigma Delta Chi). The code was first adopted in 1927 and then completely revised in 1996.


The code covers four key principles:

a) Seek truth and report it,

b) Minimize harm,

c) Act independently, and

d) Be accountable.

Exercise D:  Publication policies


After the Supreme Court’s 1988 decision in the Hazelwood case, policies relating to student publications began to take on a new importance.


The Court indicated that if the Hazelwood School District had been operating under a policy that described its student publications as forums for student expression or that said student editors make all content decisions, it would not have allowed the stories to be censored.


Thus a publication policy can be an opportunity to clarify for both students and school officials their respective rights and responsibilities. Ideally, a policy should be adopted or endorsed by the school administration. However, an internal policy agreed on by only an adviser and student staff can also be of value.


Visit the Student Press Law Center web site to find its Model Publications Guidelines. These guidelines were drafted with the intention of creating the highest quality student publications and the most responsible student journalists.

Module 5:  HOW TO PRODUCE NEWSPAPER AND YEARBOOKS

Exercise A: How to do a self-evaluation


See Handout 5A1 for a few ideas on how to conduct a self-evaluation of your school paper.

Exercise B: How to organize a staff

(Journalism Today, Chap. 4  Organizing the Staff)


See handout 5B1 for a list of staff job descriptions.

Exercise C: Places to find help

Check handout 5C1 for a list of organizations that provide help and assistance to scholastic journalists.

Exercise D. Yearbooks

(Journalism Today, Chap. 14
Producing the Yearbook)


Activity. Imagine your yearbook staff has decided on a new picture policy. For the coming year, students may submit their own photos; any pose they choose will be acceptable provided the photo is the correct size. That’s the policy a Colorado yearbook staff adopted, with unintended results. In Handout 5D1, notice that one student submitted a funny drawing for a photo. That might be acceptable, but what about another student, the one hanging from a cross in the lower right-hand corner? Discuss with students what policies might be reasonable for yearbook submissions.

Exercise E. Going online.

(Journalism Today, Chap. 20
The Impact of Technology)


As the world embraces the electronic age, so too do student journalists. Many advisers find themselves agreeing to advise a Web site in addition to maintaining traditional print media.


Of course with a new medium come new challenges. If the National Scholastic Press Association forum is any indication, these challenges can be daunting. The forum topic “Web sites, battling administration” has twice as many hits as any other current topic.


One of the top high school online projects is The Paly Voice based at Palo Alto HS in Palo Alto California. After leaping some bureaucratic hurdles, explains adviser Paul Kandell, he now has a separate class in which to produce the online paper. The class, Web Journalism, is a year-long class that doubles as both a beginning and advanced journalism course.



The Paly Voice web site includes Web exclusive material as well as information from the newspaper, magazine and broadcast classes. The site is hosted on a  computer on the campus network and administered by students in the school’s robotics program. It receives over 1,000 hits per month.


See handout 5E1 for details on how to take your paper online.

Note: Chapters in Journalism Today not covered in this presentation:

Chapter 1 
The History of American Media

Chapter 9
Doing In-Depth Reporting

Chapter 15
Writing for Radio and Television

Chapter 16
Understanding and Using Public Relations

Chapter 17
Handling Finances: Advertising and Business

